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What is My City Too?

“Alot of adults don’ttrustyoung
people.They are suspicious of us
andtheyfeel threatened by groups
of us hanging outtogether.lwant
tobefree of those prejudices,and
this projectis one waytostart
changing people’s opinion.”

Glen (15yrs)

Young peopleare ourfuture. Yet
research showsthat manyyoung
peoplefeelthatthey havelittle or
noinfluenceindecisions about
theircity. Young people must be
fullyinvolved in place- and policy-
makingiftheyare goingtovalue,
respectand take ownership ofthe
spaces and places around them.

My City Toois a groundbreaking
campaign for Londonthat
respondstothischallenge. Led
bythearchitectureeducation
organisation Open House, it
provides a high-profile platform for
young people aged 12-19 to express
theiraspirations forthe future of
London’s builtenvironment. Thisis
thefirstcampaign of its kind.

With London settochange shape
radicallyasamass of regeneration
projects unfolds, My City Too has
engaged thousands ofyoung
people from London boroughs.

Thetwo-year programme has
culminated in a manifesto
developed by theyoung people
themselves, presented toand
debated with London’s mayoral
candidates and key decision-
makersinthe publicand private
sectors. ltwillenable young people
todirectlyinfluence those whoare
currentlyshapingthe capital.

The next stage of the campaign
will move forward throughyoung
people developinglocal action
research projects and activities in
therunuptolocalelections.

My City Toois an opportunity
tobuildarealandin-depth
dialogue between young people,
designers, developers, councils
andotherdecision-makers, as
wellas with other potential role
models. The strength ofthe
campaign liesin partnerships
and collaboration with adiverse
range of organisations, groups
and companies.
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How was the manifesto created?

Askyoung people whattheythink
abouttelevision or howtheywould
change how their school works,
andthey will come up with lots of
ideas. Yet whileweare surrounded
by the builtenvironment, we spend
littletime developinga common
language toarticulate ourviews
aboutit.

My City Too provides this vital
opportunity foryoung people to
developthetoolsandlanguageto
expresstheirideasandchannel
theiraspirationsforthe design of
theirfuturecity.

Overthe pasttwoyearsyoung
people acrossthecity have been
exploring placesand spacesin
Londonindepththroughan
integrated programme of action
research, workshops, surveys,
pollsandforums.Ateam of
professionalsand experts has
supported andfacilitated the
campaign. Key initiatives include:
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M Pan-London monthlyforums
gathering 35 Ambassadors from
17boroughs

M Extensive series of local action
research projectsin Southwark,
Newham, Greenwich, Camden
and|slingtonexploringyoung
people’sideas for retail spaces,
publicrealmandotherrelevant
issues such as anti-social
behaviour

M Surveysacross1000young
peoplefrom 25 London
boroughs, examiningyoung
people’s views about places and
spacesinLondon

M ‘Intergeneration’workshops
bringingtogetheryoung people
with planning councillors
fromacross London toexplore
placemaking solutionsandideas
thatcan beappliedtolocaland
regional policy

B Supportfromexpert boards
with membershipdrawn from
suchorganisationsas Tesco, First
Base, Arupand Make Architects
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Young Londoners give their design
ideasforabetter city

We arethe future of London. But
withoutthe chancetoinfluence
opinion, weare excluded from
debatesand decisions aboutthe
future ofourcity. We are My City
TooAmbassadors,aged 12-19,who
have been workingonideasto
make the whole of London better
foreveryone.Thisisour Manifesto:

1 Letushaveoursay
andyoung people will
befullyinvolvedin
planning, designingand
decision-makingin their
city
Oursolution: We cant vote—yet—but
itisourcitytoo! We can helpimprove

placesandspacesand we'lluseand
respectthem more if we've been asked
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2 Wewanteveryinchof
the capital tobe used
and not left derelict

Oursolution: Even if unused spaces
can’tbe redeveloped immediately, we'll
helpyoufind new usesforthem;when
left derelicttheyaredangerousand
make our area lookandfeelabandoned

3 Weneed sheltered
placestositand to meet
peoplethatare better
designed and well
looked after

Oursolution: Quality design and
materialsthatare well looked aftertell
ourcommunities that we are worth
investingin

4 Weneed broader

pavements and car-free
streets

Oursolution: Pedestrian areas need
tobe planned and designed to be safer
foreveryone

5 Wewant lively streets

with betterand more
creativelighting

Oursolution: Busy, well-litareas will
help usandeveryoneelsefeel safeon
ourstreets

7 Wewant playand
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6 Wewantevery
generationto have their
own cornerin public
spaces,acknowledging
their needs and making
themfeelwelcome

9 Wewanttrees,
pools and fountains
everywhere

Oursolution: Greenery and water
features haveacalmingeffectand
make placesfeel more welcoming

. - 10 Wewanteveryoneto
Oursolution: Separatingactivity zones
forsmall children, teenagers, adults be ableto move around
andsenior citizens through soft zoning London

(floor markings, tree fences, etc) will
ensure everyone feels happy about
sharingthe same publicspace

Oursolution: Provide ramps and liftsin
all publicspaces soeveryonecan be part
ofthecapital

My City Too Ambassadors: Amanda,

performance areas for 15; Angelina, 14; Arti, 15; Benjamin,
16; Bianca, 19; Bibiana, 14; Brian, 12;
KOCSW ﬁmov_m ._..—._m.n are Charlotte, 16; Corina, 14; Darius, 15;
atthe heartof w—._Oﬂﬁm:m Edlira, 16; Georgia, 14; Glen,15; Hannah,
. 15; Hodda, 16; Holly, 16; Jack, 13; Jenny,
centres, mainstreetsand 16 joc, 16, Joshua, 16; Kiera, 14; Latifa, 15;
Laura,16; Mary, 15; Mayra, 12; Morgan,
—UN—._AW 15; Niall,15; Nicola, 13; Nomvula, 14;

r,14; Rachel, 14; Rainbow, 15;

Oursolution: Design places where
Sebastien, 13; Tashan, 15; Thabani, 12

we can meeteach otherand beseen
doingsomething worthwhile while
feeling safe

. Young Design
8 Wewant playfulsigns, +

bright colour schemes Right Decisions
and changing publicart =

Oursolution: Giveourlocalareasa
strongeridentity and make them places
thatwe are proud of

BetterLondon Spaces

We’re worthinvestingin.




Londonis

\ ﬂ : (3] ﬂ Let us have oursay and
young people will be fully
ﬂ ﬁ T [ involved in planning,

. . designing and decision-
Teenagers’ manifesto for mayoral candidates making n their city

A campaign for better designinLondon

Wewant everyinch of the

capitalto be used and not
We need sheltered places left derelict

tositandto meet people
thatare betterdesigned

and welllooked after
We want lively streets

We need broader with betterand more
pavementsandcar-free  creativelighting

streets

We wantevery generation
tohavetheirown corner

in publicspaces,
acknowledging their needs

We want playful signs, and making themfeel

bright colour schemes and welcome

We want play and changing publicart

performance areas for
young people that are at
the heart of shopping
centres, main streets
and parks

We wanttrees, pools and
fountains everywhere

Wewant everyoneto
be abletomove around
London

“Only7per cent of young

people surveyed thought they

could have anyinfluencein ’ H 1 H Ifyou areinterestedin getting
theirlocal neighbourhoods We re wo rth I nveStl ng in. involved, please email us at

and 61per cent said they had 1 mycitytoo@openhouse.org.uk
¥ How areyou goingto

noinfluenceatal ortelephone 02073835722

The State of London ma ke it ha ppen?

Children’s Report, Dec. 2004

OPENHOUSE / ) My City Toolisaninitiative by Registered charity no. 1072104
- Open House, the architecture openhouse.org.uk
= \ education organisation.
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